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INTRODUGTION & GOAL

Simone Mueller
Senior Team Lead
Data & Analytics

Jeniffen Chandrabalan
Data Engineer

Goal of this presentation

We want to share a generic approach on how to get started building data capabilities



. Data Platform



ARGHITEGTURE PRINGIPLES

1. GODE FIRST APPROACH

Ensure version control for Data Stack
elements prioritizing transparency,
reversibility, reproducibility.

4. PRINCIPLE DRIVEN ARCHITECTURE

Base architecture decisions on
foundational principles over tool or
technology trends.

2. MAINTAINABILITY MANDATE

Data Stack should be architected for
easy maintenance, minimizing key-
person dependencies.

3. OPEN-SOURGE STRATEGY:

Opt for actively maintained OSS and
prioritize managed over self-hosted
services.

J. EVENT DRIVEN WORKFLOWS

Prioritize event-driven data pipelines
to reduce complexity, scheduling
delays.

6. CONTINUDUS SIMPLIFICATION:

Regularly evaluate and streamline
architecture, favoring commercial
solutions over custom development.



OATA PLATFORM GOMPONENTS

ATECHNOLOGY AGNOSTIC ARCHITECTURE BLUEPRINT

Generation
Source Systems creating
business relevant data points

Infrastructure
Resources used by all

platform components

Ingestion
Component responsible for
extracting and loading data

Storage
Data Storage and compute
enabling reads and writes

INFRASTRUCTURE

Transformation
The layer enabling business
specific data modelling

Serving
Components enabling data
consumption for the business



DATA PLATFORM ARGHITEGTURE

EXEMPLARY PLUG & PLAY ARGHITECTURE

GENERATION i INGESTION TRANSFORMATION SERVING
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Infrastructure Provisioning and Management ..’
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- Data Products




SUMMARISE FAN FEEDBAGK




TARGETED MARKETING GAMPAIGNS

MARKETING MAP

TICKET VERKALIFE + MEDIEN STANDORTE

Ticket-Typ Medienstandorte

Tageskarten -

Verkaufte Tickets




TARGETED MARKETING GAMPAIGNS

MARKETING MAP

TICKET VERKAUFE + MEDIEN STANDORTE

Ticket-Typ Medienstandorte
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